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Book Clubs as Community/Campus Outreach and Partnership
Contact: Frances Yates (vatesf(@muohio.edu)
® Partnerships with: academic departments (e.g. Education, Women’s Studies, Jewish Studies,
etc.), cultural centers on campus, service learning, local public libraries, local middle and high
schools

¢ Relatively easy to start up
* Continuous event (may be sustained over many years)
® National funding available

Cultural Events as Community/Campus Outreach and Partnership
Contact Stacy Brinkman (brinkmsn@muohio.edu)
Partnerships with: academic departments, cultural centers on campus, local public libraries,
local public schools, service learning, student affairs, community groups and individuals,
administrative units
* High-impact, single-day event
* Improves town-gown relations with library as central host
® National funding available, but may also be done on a smaller scale with limited funds

Campus Outreach and Orientation Programs

Contact: Eric Resnis (resnisew(@muohio.edu)
*  Partnerships with: academic departments, university centers, student affairs
*  Opportunity to integrate information literacy learning goals
* High-impact, single-day event

* Internal and external funding may be available

Library Communications Office and Press Releases
Contact Lindsay Miller (mille234(@muohio.edu)
Soutce of communication/publicity for library events
* Consistent voice for information
*  Event photography and graphic design
* Promote library activities and accomplishments to community

Powerpoint slides of the presentation are available upon request.

Stacy Brinkman, Art & Architecture Libratian
Lindsay Miller, Library Communications

Eric Resnis, Engineering Librarian

Frances Yates, Instructional Materials Center
Miami University
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Resources and Further Reading

Funding Sources

ALA Public Programs Office
http:// www.ala.org/ ala/ ppo/ publicprograms.htm
http:// www.ala.org/ ala/ ppo/ grantsandevents/ findingoutabout/ htm

Let® Talk About It: Jewish Literature
http:// www.ala.org/ ala/ ppo/ grantsandevents/ ppograntsevents/ htm
http:// www.nextbook.org/ ala/ index.html

Japan Foundation Center for Global Partnership
http:// www.cgp.org

Other sources of external funding:
* National Endowment for the Humanities - www.neh.gov
* National Endowment for the Arts - arts.endow.gov
* National Assembly of State Arts Agencies INASAA) - nasaa- arts.org
*  State Humanities Councils - www.neh.gov/ whoweare/ statecouncils.html
* Institute of Museum and Library Services - www.imls.gov
* Foundation Center — The RFP Bulletin lists numerous and diverse grants and you can
subscribe to a weekly e-newsletter: foundationcenter.org/ newsletters/

Sources of internal funding
*  Check for your university’s office for research and scholarship
* Academic departments
*  University centers (cultural, area-specific)
*  Mini grants for campus themes
*  Student Affairs

How-to Resources for Book Clubs

e http://www.book- clubs-resource.com
e http://www.simonsays.com/ content/index.cfm?sid=519

Further Reading

Brinkman, S. & Yates, F.W. (in press). Promoting partnership: Campus and community
collaboration through cultural events. College and Research Libraries News.

Cahoy, E.S. & Bichel, R.M. (2004). A luau in the library? A new model of library
otientation. College and Undergradnate Libraries, 11(1), 49-60.

Frantz, P.A. (1997). Library rates: Overcoming resistance to libraries. Research Strategies, 15,

48-51.

Marcus, S., & Beck, S. (2003). A library adventure: Comparing a treasure hunt with a traditional
freshman orientation tour. College & Research Libraries, 64(1), 23-44.

Resnis, E., Butler, B., & Barth, J. (2007). Follow the Silk Road to Orientation Success: Promoting
Miami University’s Brill Science Library. Issues in Science and Technology Librarianship, No. 51
(Summer). http://www.istl.org/07-summer/articlel.html

Walton, L., Lauer, B., & Westphal, T. (2001). No more tours: How library tours of the past become
today’s celebrations. Medical Reference Services Quarterly, 20(1), 39-48.
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A Process Guide to Planning and Hosting Library Events

Note: This handout is merely a guide; not every event or program will need all of these steps.

Preliminary planning

Ideally, 6+ . .
y ¢ Form a working group or committee

months before

@, T O Include librarians, support staff, and/or faculty and students as

can be done in a appropriate for your event
SRR AL O Establish roles for each person
of time O Establish a mode of communication and/or tesource shating

' Email, blog, wiki, Blackboard site, etc.

® Identify possible sources of funding or support
O Internal and external grants (see RESOUICeS section at the end)
O Potential partnerships
® Establish clear goals/objectives for the event
O Learning goals
O Target audience
® Identify things that you need for the event
o Food, prizes, supplies, etc
O Outside speakers
® Identify potential challenges or limitations
O Budget, location, time, staffing, conflicting events
O Requirements of a particular grant
® Pick a date and location
O Make sure you confirm that the date and place are available!

Initial Partnerships and Publicity
* Contact relevant faculty and departments
* Contact student groups

Several months
before the event

* Contact administrative units
O  Grants office
O Student affairs
O Cultural offices
® Create an event website, blog, or wiki
®  Get on university calendars
O Library calendar, university events calendar, student activities
calendar, cultural programs calendars, etc
® Start word of mouth publicity
¢ Design flyers

Intermediate Planning
Several months .

Create a “session plan” with your working group
before the event

O Denote the layout of the event

O Define the process until event day
O Clarify learning objectives for attendees
® Create task descriptions for volunteers
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4-6 weeks
before the event

Day of event

Day of event, or
immediately after
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Follow up on potential challenges identified in the preliminary planning

Book your event with a caterer (if applicable)

Identify vendors for items you need

O See if vendors will give you freebies as advertising
® Begin to involve people from your established partnerships in the event
planning (i.e. give them some ownership)

Major Publicity and Outreach
*  Word of mouth!
*  Oanline publicity:
O Publish event website/blog/wiki
O Library website links
O Facebook or other social networks
®  Paper publicity:
O  FHlyers, posters, table tents
Sandwich boards (closer to day of event)
Student and faculty newspapers
Countdown poster

O O O O

Distribution: students, campus mailing lists
* Community advertising:
O  FHlyers in: Public libraries, supermarkets, restaurants, dentists’
offices, etc
Flyers in K-12 schools (may need school board approvall)
o Local or campus radio
o Targeted outreach to local special interest groups

o

Suggestions for Event Day (may require work in advance)

*  For events with multiple sections/ateas: use stamped “passports” to
encourage participants to see all areas

*  For book clubs: provide discussion guides

* Display literature and resources from funding sources or event partners
(like ALA, specific academic departments, etc.)

* For large events: use numbered stickers to track attendance (instead of a
sign-in sheet)

Assessment and Follow-up
*  Evaluation forms (may be distributed online)
* Thank-you notes and/or certificates
* Report to funders
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